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ABSTRACT

Factors affecting the consumer's decision to purchase motorcycle maintenance parts in
Krabi The objectives of this study were 1) to study the decision to purchase motorcycle
maintenance spare parts of Krabi consumers. 2) To study the personal factors affecting the
decision to buy motorcycle maintenance parts of the consumers in Krabi Province 3) To study
the marketing mix factors affecting the decision to buy motorcycle maintenance parts of the
consumers in Krabi Province The sample group was There were 400 consumers who used
motorcycles in Krabi province by the researcher. The tool used was a questionnaire. Data were
analyzed using statistical software packages. The statistics used to test the hypothesis were t-
test, ANOVA, and multiple regression analysis.

The results showed that Most of the samples were males, amounting to 220 people,
representing a percentage. 55.0 aged between 21-30 years of age, 138 people accounted for
34.5%, had a bachelor's degree, 214 people accounted for percent. 53.5 There are 180
employees in the private sector, representing a percentage. 45.0 have income 15,001-25,000
baht, 208 people, representing a percentage 52.0 There is a high level of overall marketing mix.
and has opinions on consumers' decision to purchase motorcycle maintenance parts in Krabi
province as a whole at a high level

The hypothesis test results showed that different personal factors Consumers' decision
to purchase motorcycle maintenance parts in Krabi is not different in every aspect. Affects the
decision to purchase motorcycle maintenance parts of the consumers in Krabi with a

statistically significant level of 0.01
Keywords : purchase decision, motorcycle maintenance parts
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