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Abstract

This research study aims to Study the importance of adaptation and strategies. of
construction business entrepreneurs 2 )to compare the adjustment of construction business
entrepreneurs Classified by personal factors and 3) to study the relationship level of adaptation and
strategy of construction business operators under the coronavirus disease 2019 epidemic in Phuket.
The sample group used in the research was company owner limited partnership or persons involved
in the construction business in Phuket, number of 302 people, mostly male Age between 33-40
years, with marital status, bachelor's degrees and has an area to set up a company in Thalang District
Use questionnaires to collect information. Statistics for data analysis consisted of Percentage,
Frequency, Mean, Standard Deviation, and Pearson's Correlation Coefficient was used to test the

hypothesis.

The results of the research revealed that the level of opinions on the business adaptation of
construction business operators under the coronavirus disease 2019 epidemic in Phuket at a high
level The aspect with the highest average was self-concept mode adaptation in terms of adaptation
strategies of construction business operators under the coronavirus disease 2019 epidemic in Phuket,
quality, technology. and the difference Classified by personal factors There was a statistically
significant difference at the .05 level.

The relationship between adjustment and strategy of construction business operators under
the coronavirus disease 2019 epidemic in Phuket found that the strategies of construction business
operators Speed Strategy is related to business adaptation in that aspect. statistically significant at
the .05 level

Keywords: adaptation, strategy of contractors, coronavirus disease 2019 epidemic in Phuket
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AnLUada1n The Roy’s
Adaptation Model (p. 114), By
Roy & Andrews, 1999.
Stamford: Appleton & Lange.
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Tnefiuiidsdinanulufmingin diaseuaquituiivs 3 Sune S 1,400 au Tagldnsedusaguves
(15 wavaBsuNU Krejcie and Morgan, 1970) fiszfurudesiufesay 95 thieyaanngusietisvuin
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1.n15U5UMAU519018 (Physiological mode) 4.07 032 17N 4
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3.115U5URFuuUImMvTfl (Role function mode) 415 0.29 110 2
4.75UFUR Ul sEinefl (Interdependent mode) 4.09 0.31 110 3

33U 412 0.32 1N
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nsUsUAusauluvial (Self- concept mode) Anade (X = 4.18, S.D.= 0.37) 599891 NsUSURIEIY
UNUIMNTIT (Role function mode) Atade (X = 4.15, S.D.= 0.29) LLazﬁmﬁ'ﬁﬂ"]Laﬁ'W%qm Tawn
mMsUSusadusene (Physiological mode) Aade ( X = 4.07, S.D.= 0.32)
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nagNSUBNEUTENBUNITTINAT UMD X SD. nulawa  dwiu
2.nagnsanunalulad (Technology Strategy) 4.14  0.37 11N q
3.NA8NSHNUAINTINGT (Speed Strategy) 421 036  andign 1
4.nagnslun1sasannuuange (Differentiate Strategy) 4.20 0.41 ) 2
5.nagnSAuNY (Cost Strategy) 4.17  0.40 ly 3
53 4.16 0.38 1N
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a¥13AmuANsng (Differentiate Strategy) Anade (X = 4.20, S.0.= 0.41) uazsuiidAadssgn ldun
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