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The influence of consumer’s attitude on purchase intention for plant-based
meat product

Case Study: Generation Y in Phuket province
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ABSTRACT

This research aimed to (1) study consumers’ attitudes and purchase intentions for
plant-based meat product, and (2) to compare their purchasing intentions for plant-based
meat product according to different personal factors and (3) to study the influence of
consumers’ attitude on purchase intentions for plant-based meat product. Sample groups in
this research of 400 generation Y in Phuket province. Online questionnaire was used as a
tool for data collection. Statistics for data analysis were percentage, mean, standard
deviation, One-way Analysis of Variance (One-way ANOVA) and multiple regression
analysis. Purchasing intentions for plant-based meat product were different based on
different personal factors in all factors including gender, status, education, occupation and
income. Attitudes positively influence purchase intentions for plant-based meat product.
Behavioral attitude had the highest effect on purchase intentions for plant-based meat

product, followed by feeling attitude and knowledge attitude.
Keywords: Attitudes, Purchase Intentions
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